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Both credibility and value are extremely important and are definitive contributing factors to your
professional success. However, there are many differences between them and understanding
those differences is very important on your journey to ultimate success. Many people have a
misperception about the two. We will break down each one here so that you gain a deeper
understanding of the concepts of each, specifically when you are using LinkedIn. 

The definitions of credibility and value

If a person is credible, it means that he or she is genuine and honest and is a subject matter
expert in his or her niche or industry. Of course, what goes along with that is the concept that
the person contributes something positive to other people.

On the other hand, value means that what the person is offering to others contributes to those
other people making some sort of positive progress with their own business. Most people have
something valuable to contribute to others. However, credibility can be more difficult to
establish and maintain. The fact is that the two are not mutually exclusive. A person can
certainly be one without being the other. Let’s break it down now.
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Value: You can contribute something positive to another person, which that person will
in turn use and benefit because of it. You can offer strong, sensible guidance, you can
offer information from which the other person learns all sorts of things, etc. In fact, you
don’t necessarily have to be within your area of expertise to make a solid contribution to
the other person.

Of course, it will be much easier to offer information to the other person in your area of
expertise because the chances are great that you could do it in your sleep. However,
being the seasoned, knowledgeable person who you are, it will probably not be that
difficult to help the person in any number of ways.

The main goal that you should have when it comes to adding value is that the other
person has a takeaway that he or she can use and that something improves for that
person. If you have built your reputation and your credibility, that is something that you
can count on. Other people will respect your expertise and they will turn to you for all
sorts of things.

Credibility:  On the flip side, you can also be credible but not contribute any real value
to your target audience. In fact, there are several different ways in which this might be
true. First of all, you can be extremely credible in your business and that means that you
contribute a great deal of value to that business.

However, it is not necessarily safe to assume that you contribute anything valuable to
people on an individual basis. Or, perhaps, you add value to a small number of people
only. People will respect your credibility in that case but may not necessarily turn to you
to help them with whatever problems they may be having with their business. It may not
make sense when you think about it initially but if you dissect it in the way that it was just
dissected, it probably does.

When it comes to evolving your business, you really can’t succeed without being both valuable
and credible.
Tweet This
If you have one and not the other (whether it is credibility or value),
you will not be able to succeed in business long-term. When it
comes to establishing (or enhancing) your value and credibility
through LinkedIn, there are several steps that you can take, which
will help you to be successful. 

Your LinkedIn profile must be effective and
engaging: Your profile is the first step. Many people establish
profiles but don’t bother to go beyond putting in the most minimal amount of information.
You should not consider your LinkedIn profile as a resume exactly.

Although your resume and your profile have certain information in common, there are
some differences as well. Your profile is an excellent resource for other people, as long
as it is complete and has the information that should be in there. After all, people need to
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grab onto something. Your profile will add to your credibility. However, if you want to add
value, you need to come up with ways to solve the problem(s) that the other person is
experiencing. 

Choose your target audience carefully: If you don’t have the appropriate target
audience, no matter what information you share will not be effective and it will not
produce the desired results. In order to increase your credibility and your value, you
need to choose the appropriate target audience and then you need to start interacting
with them on a consistent basis.

If you aren’t sure how to go about finding the appropriate target audience, your starting
point should be businesses on LinkedIn that have a synergy with your business. Once
you have identified the people, who may not be your actual target audience members,
you can get to know them and ask them to introduce you to other people who will
actually end up being your target audience members. It may take a few steps but you will
have finally arrived.

Post amazingly relevant content on LinkedIn: As you are building your credibility and
your value, one of the best ways to do that is by offering top-quality, amazingly relevant
content. The principle that should drive you is solving the other person’s problem(s)
(WIIFM? “What’s In It For Me?”). The more consistently you deliver that quality of content
to your target audience members, the more they will get to know your brand, your
business, and what you stand for. That is exactly how you build a solid, loyal customer
base.

You can use a combination of original and curated content, which generally works well.
However, it is important to remember that you will want to add your own commentary to
the curated content and always give attribution of that content to the person who wrote
it.

Be a part of the discussion: Not only should you have discussions with other people
about the content that you post but you should also have discussions about other
people’s content online. Of course, that will only apply if that content is valuable and
relevant to your target audience. Doing that will also increase your credibility because
you will be demonstrating that your main objective is contributing value to the other
person. It is definitely worth making that effort.

Conclusion

Credibility and value are not the same things but they are both essential to your success in
business. You need both in order to realize your goals and your dreams for your business. You
should start with your LinkedIn profile and go from there. Your profile must be complete and
compelling to the point where the other person wants to interact with you online. You will want
to make it a point to consistently offer something of value to your target audience members. In
turn, they will become loyal to you and to your brand.
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We are pleased to provide you with the insightful comments contained herein. For
a complimentary assessment of your online presence, let’s have coffee.

Let's have coffee

Also published on Medium.
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Mr. Cohn earned a Master’s degree in project management from George Washington
University in Washington, DC; and a Master’s degree in computer science and a Bachelor of
Science degree in electrical engineering from Fairleigh Dickinson University in Teaneck, NJ.
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